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Q.l . Answer the following

a) Describe evolution ofRural Marketing.

b) Illustrate environmental lorces in Rural Marketing.

OR

b) Show changes in Rural Market since launching ofCable TV
Channels.

b)

a)

Answer the following

Analyze factors affecting Rural Buying Behaviour.

Aralyze Rural Marketing process with example.

OR

Criticize Rural Research on the basis ofils applicatior in
marketing.
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Q.3 Answer the following

a) Apply segmentation concept to Rual Markets.

OR

Show the factors in Rural Price Settinga)

a)

b)
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Q.4 Answer the following

Illustate the role ofchannel members in Rural Marketins.

Assess the role ofRural Logistics in effective Rural
Marketing.

c) Evaluate the mode ofRural Communication.

OR

c) Analyze role ofreligion in designing Ruml Communication.

Q.5 Answer the following

a) Prepare requirements ofgood paokaging in Rural Market.

b) Evaluate Project Shakti.
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