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b)

b)

Q.2

b)

b)

Instruction: All Questions are compulsory.
Answer the following
Describe evolution of Rural Marketing.
[llustrate environmental forces in Rural Marketing,
OR

Show changes in Rural Market since launching of Cable TV
Channels.

Answer the following

Analyze factors affecting Rural Buying Behaviour.

Analyze Rural Marketing Process with example.

OR

Criticize Rural Research on the basis of its application in
marketing,
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Q.4

Q.5

a)

b)

b)

Answer the following

Apply segmentation concept to Rural Markets.

OR

Show the factors in Rural Price Setting

Answer the following

[llustrate the role of channel members in Rural Marketing.

Assess the role of Rural Logistics in effective Rural
Marketing.

Evaluate the mode of Rural Communication.

OR

Analyze role of religion in designing Rural Communication.

Answer the following

Prepare requirements of good packaging in Rural Market.

Evaluate Project Shakti.
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