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Q.l Answer/Solve the follo$ins.

a) A lot ofbusiness magazines conduct sur\'rys, for example the
best managemeni schools in the country, lhe top ten banks in
the counrr)-', rhe besr school to srudy etc. What to do you think
ofrhese sludies. would you call them research? Why/Why nor?

whv
b) You plan to exporl semL prccious stones lrom Jaipur ro 10 co2 L3

countries like USA, Canada & European Union- What would
be the nalllre of informarion required by )ou? How would
secoodary data source wouid help you here?

OR
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Q.2

Meera Sanyal has decided to open a placcmeni agency. Kindl]
advice her on;

a) Sources ofrelevanl data
b) Menrion the reqlired demograph;cs of the enrolled

candidates

Answer/Solve the following.
The clection commission of lndia had undenak€n a bis
advertising campaign fbr voter's awareness at srate and
national Ievel. I1 used different media for the campaigns such
as eleclronic, Print and Intemcl elc. Nor as the elections are
over ;t wants to assess the efectiveness of is campaigns.
Suggest appropriaie methods of advertising research wirh
j Lrstificarion.
How questionnairc assist irt survey research? How will vou
de.igr ; que.Lionrai.e 'or mea,Lring an,r,loe ,r people
towards insurance servic.s?
OR
AB Automobile is a leading trvo whceler company in India. it
wants to measure customer salislection lo. its 150 CC mooed
named "s SDeed Des gr a s(h.J re ror d:.c(l :nLenie
method 1o measure cuslomer satisfaction.

Answer/Solve the following.
Illustrate with example the compone.ts ofsound
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a)

research.
OR
Discuss lhe steps in formulation ol arteling research

Answer/Solve thc following.

Mr. Mohan Mehta is an entrcpreneur in textile industry'
He has conceived an idea to design gannents for people

who are very bulky but want )ean look after wearing
readymade garments- Now he has to estimate of people

who large sized shirts (42 size above) and large sized

trousers (38 size and above)
For lhis research a suggestion was

came upfor research expens rhat thcy should emplo)
some obscrvers at entrances ofvarious malls and lheirjob
would blr to look al the pcople l\,ho walked into the malls
and to sec whether the customers rvearing a big sized shid

Cdtically anal)ze lhe sampling design that is being used

in the study
D;scuss the significance ofsample selection in resedrch.

Suggest lhe Bpe ofmeasurenent scale you would usc lor each

ofthe following characteristics? Give appropriate reason lb.
choosinBthe scalc and then develop an appropriare queslion

fo. cach scale chosen

a) Customersatisfaclion
b) Pre purchase perception

OR
Suppose therc are five banks present near lo your

localion. Determine a constanl sum rating scale to
understand prelerence lbr these banks.

Answer/Solve the ibllowing.

Bharat Manufacturing Limited is developing an electric
car ftom iast three years. The concept design ofthe car is

in the process offinalization and soon aiter the test lrials
the company is planning for rhe commercial production.
But due to domestic and intemational competition and

charging demands of customers it has lhought to make a

market research to assess the poteniial demand fot its car
in Indian Market. As a marketing manager you are asked

to prepare research project. Design lhe plan io execute

research.
Mr. Shah is a marketing manager of National eiectronic
consumer durable goods marketing organjzation. For lasl
couple of years company has suffered from decline in sales.

Mr. Shah lvanrs to study the reason of decline in sales. Mr.
Shah $anls marketing research department to do a study !o
detemrine reason fordecline in sales

t0 CO5 L3

10 co6 L3

ao6 T.3

CO6 L5

10 co6 L5

t0 co5 L6

l0 co5 L6

Q.1

a)

10

10

b)

c)

Q,5

c)

b)

a)

r^d^ Lb
Pagi 2 oi3



a)

b)

Whicb research design Viz: exptoratory, desciptive or
causal research \r'ill the deparrnent use and why?
\\-h.r d.rd ro be co'ec eo br LLe rc,..-r.' ocparr,Ten..
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