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Instruetion: All Questions are compulsory.

Marks COs Blooms

Level
Q. Answer the following
a)  Summarize need of B2B segmentation. 10 CO1 L,
b)  Apply Environmental factors in B2B Marketing. 10 CO2 L3
OR
b)  Apply different purchasing practices in B2B buying. 10  CO2 L
Q.2 Answer the following
a)  Illustrate types of controls in sirategic plan. 10 CO3 Lz
b) Examine influences on buying decision in B2B buying. 10 CO4 L
OR
b)  Analyze product mix in B2B Marketing with example. 10 CO4 Ly
Q3 Answer the following
a)  lllustrate entry strategies in B2B Marketing. 10 CO5 Ly &
OR
a)  Analyze legal aspects of doing International business 10 COS5 L

Specially Direct business
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Q.4

b)

Answer the following

Devise B2C Digital Marketing plan for a company.

Design the steps to go Digital for a Construction company.

Recommend measures to resolve the problems in Digital
Marketing.

OR

Evaluate performance of Digital Marketing department of a
company.

Answer the following

Compose the risk factors involve in International Trade
payments,

Argue why a software solution company would go global?
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